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Rhhetorical Power of
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Historicizing Queer Consumerism

Three Phases of the LGBT Market Segment
(Branchik, 2002)

Pre-1941 Underground Phase
1941-1970 Community-Building Phase
Post-1970s Mainstream Phase
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Early strategies
o Avoidance
o Embedding (Comeforo, 2013)

Reaching out to LGBT Consumers without

alienating the general population
o Implicit cues and denotative meanings

JELLO-VE





http://www.youtube.com/watch?v=ziZi7FMnlbk
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http://www.youtube.com/watch?v=wMT4oWqcr2c

Symbals of
matevialicm

WILE YOU PROMISE 70 NEVER STOP COMPLETING MY

SENTENCES OR SINGING OFF-REY, WHICH M AFRAID YOU

DO OFTEN? AND WILL YOU LET TODAY BE THE FIRST

SENTENCE OF ONELONG STORY THAT NEVIR. EVIR INDS?

WILL YOU?




economic metaphors


http://www.youtube.com/watch?v=kifSPQhlWuc

TARGET

* general
% niche

NARRATIVE

% normalization
% outsiderhood

APPROACH

% gay window
% gay specific
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Consumer Capttal



L minority consumers Nedptiate Culfural
tensions of their subculfural identity and
thelr strug le between subcultural validation
and mainstream assimilation”

(Teal, 200



Consumer Capttal Strategies

Cultural Subcultural Tribal
Capttal Capital Capttal
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evo\\lm@ stratedjes

employ

(Creative) Consumer Capital

reinforce

eLONOMIC Metaphors

through symbols of materialism
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